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MARKETING CAMPAIGN
OF THE YEAR 2026

The award for the best Marketing Campaign of the Year will be awarded to an ASFP member company that has delivered an effective marketing campaign that significantly captures the attention of the industry and demonstrates exemplary passive fire protection practices,  as agreed by the judging panel.
Please read the form carefully and try to complete all the relevant sections.
The data must have been collected from within 1st June 2025 to the 1st June 2026
The nomination can be self-nominated
Your application will be made up of:
One document containing your answers to all the questions (this document)
One additional document that will act as your appendix with all your financial information, graphs, data and testimonials 
One to three relevant images of your nomination (sent as separate high-quality images)
Please note that the names and imagery submitted as part of this nomination will be used on all marketing and promotional activities involved with the awards. 
Who is submitting this nomination?	
Name:	
Company:  	
Phone number: 	
Email address:	
	What is being nominated?	
Name:	
Company:	
	Extra but not mandatory:	You may also Include a link to a 60 second video of your nomination, what it is, and why it should win (this is not mandatory)




Please answer all the questions below in the boxes provided. 
Synopsis	Share an in-depth overview highlighting achievements, results, and engagement value.		
Creativity	(300 words)	What creative elements or innovative strategies were employed in this marketing campaign to engage the audience and stand out within the industry? Describe any unique approaches, storytelling techniques, or mediums used.		
Best Practice	(300 words)	How did the marketing campaign showcase best practices in passive fire protection? Discuss how the campaign effectively communicated the importance of passive fire protection measures, compliance with standards, or the advantages of specific products/services.		
Metrics	(300 words)	Share details about the campaign's performance metrics, such as reach, engagement, conversion rates, or any other measurable outcomes. How did the campaign impact awareness or perception of passive fire protection among the target audience? Please include profit and loss sheet in this section.		
Impact	(300 words)	Describe any tangible impact or recognition garnered by the campaign within the passive fire protection industry. Provide examples of how the campaign influenced perceptions, contributed to industry conversations, or received accolades or acknowledgment.		
Sustainability	(300 words)	Discuss the sustainability of the campaign's impact. How does the campaign's messaging or effects extend beyond its initial launch period, contributing to ongoing awareness or improvements in passive fire protection practices?		
Conclusion 	(200 words)
Emphasise the unique aspects of the campaign that make it deserving of the award.	Highlight the campaign's significant impact on passive fire protection awareness within the industry.		
Appendix	Please make sure to add financial data (profit and loss statements, different sources of revenue), graphical data (gathered from CRM’s, Website analytics, social media, et), and testimonials to your application.		These can all be added in the appendix alongside any other information you want to include that won’t fit in this question sheet.
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